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UHAeKC RSBl B okTa6pe onyCTUACAS HO MUMHUMYM C A€TA NPOLLUAOIO FroAQ,
OTPAXKASA 3AMEAAEHUE POCTA AEAOBON OKTUBHOCTMH
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NcTodHMK: NICB AHOAMTUKA, AHOAUTMYECKMM LeHTP HAPU, Magram Market Research, M3OP



[To4yTU BCe KOMMNOHEHTbI UHAEKCA HUXe, YeM MecsL.eM U TOAOM paHee

U3meHeHue nHaekca RSBl u ero KOMNOHEHT, B MYHKTAX

M3meHeHne mecsL K MecsLy

* [IpOAQXMU: NO-MPEXHEMY B 30HE CMAAQ U

MNPOAOAXAET CHMXKATLCA HO doOHE pocT ‘ ‘ ‘ ‘

1

NEeCCUMMCTMYECKIMX HOCTPOEHMM MCI ‘ 50,9 60,0 ;
50,0, 483 s -

= KaApbl: BHOBb CHM3MAOQCH M3-30 ; ;
COKPALLEHUN 1 DOAEE CAEPXKAHHBIX I i
MNAQHOB BM3HECO NO HOMMY cnaa i

i

Mpopaxu Kagpel KpeauTtbl MHBecTmMummn

M CeH. 24 H OKT.24

= KpeAUTbl: OCAQOMAQCH HO dooHE
CHWMXeHMd cnpoca MCI1 HO KpeAMTbl AO
MUHUMYMA C BECHbI 2022 road

M3MEHEHMNE TOA K TOAY

ot A : 1 ‘ ‘

59,2 58,6

= MIHBE@CTULLUMN: TOK)KE CHM3MAACH HO dooHE
COKPALLLEHMS BAOXEHUIM U MEHEee 500“ |
AMOMLIMO3HBIX MAQHOB Y OM3HECA

Mpoaaxu Kagpebl Kpegutbl MHBecTMumMmn

B OKT.23 B OkT.24 3
NcToyHmK: NMCHB AHOAUTHKA, AHAAMTUYECKMM LeHTP HADPU, Magram Market Research



UHBECTULLMOHHYIO AKTUBHOCTb MCIl TOPMO3AT HEFATUBHbIM DKOHOMMUYECKUU
HAOCTPOMU, BbICOKUE CTABKU U HEXBATKA PYK

Y10 ocTaHaBAMBAET Bally KOMNAHUIO OT AONOAHUTEAbHbIX MHBECTULLMI B pa3BUTUE BusHeca?

MeCCUMMCTMYHBIN B3rASA HO 7
SKOHOMMYECKYIO CUTYALMIO O
BblCOKME CTABKM
AecpULMT KOAPOB 35%

- Hu3kmm cnpoc HeT BO3MOXHOCTH
Tekymn macLutab poc / HeBblicokas CAOXHO OLEHMTD
Ou3HeCa yCTpamBaet OTPAHMICHHOCTD PEHTADEABHOCTb OM3HECA OTAQYY MHBECTMLMM MOWBA e |y 1 111V B
PbIHKOB CObLITA HY>XHOM OObeme
26% 24% 21% 19% 18%

= QObocTpunacb cuUTyauus C Kaapamu: 3a rog, 3Ta npobiema cmecTunacb ¢ 5 mecta Ha 3 Mo yactoTe YyNnoOMMHaHUA
npeanpuHumMmaTenammn. MeHee aktyanbHbIMU CTanu TPYAHOCTU C OLLEHKON MHBECTULIMOHHOM OTAaum

= Jledpnunt Kagpos Kak npobnema Nol TpagnumnmoHHo npucywa npounssoactasy (36% MCI), a B chepe ycnyr u Toprosne —
3TO ONACEHMA B YaCTU SKOHOMUYECKOU CUTYaL UK

NcTodHMK: NCB AHOAMTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research



CyLLecTBEHHAA AOAf NMPEeANPUHUMATEAEN HEe roTOBA OpaTb KPeAUTbl MOA
BbICOKUU NPOLLEHT

Aoas MCI, He roToBbIX 6paTbh KPeAUTbI U3-30 CTABKM, U KAlOYEBASA cTaska LLb

Katovesasq ctaska U, % (ML) = AOAf TEX, KTO HE 3AUHTEPECOBAH B KPEAMUTE M3-30 BICOKMX CTABOK (ALL)
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NcTouHmK: NMCE AHOAUTUKA, AHOAUTUYECKMM LeHTP HAPU, Magram Market Research



OCHOBHbIM NPEnATCTBUEM AASA MOAYHEHUA KPEAUTA OCTAITCA CTABKM U
BbICOKME TpeOOBAHUSA NO 3A0AOraM

Mo4yeMmy, Ha Ball B3rAasA, CEMYAC CAOXHO NOAY4YUTb B 6AHKE Kpe AT Ha KoMmnaHuio? (cpeau Bcex MCN)
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|
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| 13% PUHAHCOBbIE
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|

e — — — — — — — — — — — — — — — — — — — — — — — —— — — — — — —— — — — — — — — — — — — ——— — — — — — —— — — — — — —— — — — — ——— — — — — — —— — — — — — —

; I, 267
BaHkum TPEBYIOT CAMLLIKOM DOABLLIOM MAKET AOKYMEHTOB AAS OAODPEHMS

. I 167
BaHKM HEe AQIOT KDEAUT HO AAUTEABHbIM CPOK

I
I
I
I
I
| 21%
I
l AOATOE N 157
PACCMOTPEHME 309BKM HA KPEAUT 15%
I
I
| 6%
| BOHK HEe paBOTAET C HAOLLEW OTPACAbIO e 7<°%
I
I
| — 4% TexHunyeckme
I HeAOCTATO4YHbIM CPOK AEATEABHOCTM KOMMAHUU 5% ACMNEeKThI
I
e o
B Man.24 HO$.23

NcTo4HMK: NICB AHOAMTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research



MMpoAOAXAIOT pacTu 6apbepbl NPU NPOBEAEHUU TPAH3AKLLUN

C KaKMmm NpoBGAEMAMU B OCYLLLECTBAEHUU TPAHCTPAHUYHbIX MAATEXEN CTAAKMBAOAACH Balla KOMNAHUSA 30 NOCA€AHME LLIeCTb
Mmecsaues? (PECNOHAEHTbI, KOTOPbIE OCYLLECTBASAU ONAATY 3a py6ex, 18%)

T 61%

OTKA3 MH. OAHKA B MPOBEAEHMM MAATEXA 53%

3AAEPXKKM NAATEXEMN

3ABMCOHME MAQTEXA

Tpe®oBAHMA AOM. AOKYMEHTOB

26%

IR

O1ka3 6aHKa 6€3 OOBICHEHMS MPUYMH 31%
26%

B OKT.24 CeH.23 # okT.22

McTo4HUK: TICB AHOAUTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research



Cutyauus c kaapamu B cermeHtTe MCI1 ocAoXxHseTCH

Kak 6bl Bbl 0xapaKTep13oBasn CUTyaLuIo C No460pomM COTPYAHUKOB y Bac B KomnaHumn?

Cutyauus HOpMAAbHAS CUTyaums CAOXHAS Cutyauus ocTtpas
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McTo4HUK: TICB AHOAUTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research



TON-3 HanboAee BocTpeboBAHHLIX Npodheccun y MCI: paboyune
NMPOU3BOACTBA, COTPYAHMKU AOTUCTUKU U KOAPDBI Chepbl YCAYT

COTpPYAHMKOB KAKMX KOTEropui B Bawien KoMnaHum He XBaTaeT GoAbLUe BCcero?*

(Te, y KOro BOKGHCHUMU HE 3AMNOAHSIOTCA ONEepPATUBHO)

COTpYAHMKH AOTMCTUKMU, OdoucHeble

22% (+1,3 n.n.) COTPYAHMKM,
16% (+1,3 n.n.)

Pabouue NMPOU3BOACTBA,
57% (-0,9 n.n. 18% (+2,5 n.n.) 10% (-0,9 n.n.)

* - B CKODOKAX YKA3AHO M3MEHEHME AOAM 3 TOA
McTodnuk: NCB AHaAmTika, Magram Market Research, AHaAuTHMYeckmn ueHtp HAPU

Kaapbl cdpepbl YCAYT,  PykosoauTean,

TexHu4eckuu
NEepPCOHAA,
15% (+1,2 n.n.)

IT-
CMNeLUaAUCTDI,
15% (+1,3 n.n.)



Kaxabin Tpetun MCI1 roToB peKOMEHAOBATb OTKpPbITHE
coOCcTBEHHOro 6MsHeca — AOAS BbiIpOCAa B 1,7 pasa 3a 3 road

FoTOBbI AM Bbl pPEKOMEHAOBATb CBOUM APY3bSIM OTKPbITb CO6GCTBEHHbINM GU3HEC B TEKyLLee Bpemsa?

7

\ .
33% I
Aa Het

‘0 mait.21 e nion.24

NcTouHmk: NMCE AHaauTMka, Magram Market Research
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Cnacmbo 3a BHMMaHue!l

MoapobHee c maTepmasaMmm Bbl CMOMXKETE 03HAKOMMUTbLCA Ha CTPaHULLE Hallero camnTa:

https://www.psbank.ru/Business/RSBI

‘I n C 5 OBUIEPOCCMWCKAA OBLLIECTBEHHAR OPTAHM3ALMA MAJTOTO W CPEHEIO NPEANPUHUMATENLCTBA



https://www.psbank.ru/Business/RSBI

